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Those looking for finance now by gender

m— 152 (/]N0S
| I I
p—0PU0]
MII

M DUB[103S

S— U3 UJSYLON

___ I— S5\ ULON
S — ]SE ] |/LION
__ I— SDUE|PIA 1S

| Eme— pUe|3U7 J0 1Se]

o 1 O w1 O

[qN] — —

sjuapuodsai o,
(<))
(=]
o
(o]
e
c
©
o}
o
o
(o]
w
0]
(@)
V)
c
Q
(]
s
-
[ S
Q o
~ T
55
S o
£o
S5 C
+ ©
£ c
0.2
oo
c o
© S
£ >
U o

Region

M women

M total

HEmen

aas -
v'6

8'8¢-

M

o

hAnERn

§E

—

MOO NON NHSG BMal FON =g BN MIS

SXMm ©MO NAN KOS S06 01 OSN BNG
AN BT

o O O O O O O O
0 O© < N < O

6002-800¢2 ‘4aAouiny ul m_vm:m_;u ob

n

apISIAQUINY Pue alIysyIoA
Spue|pIA 1soM

159M 4anog

1583 4Inog

uopuot

PUB[09S

puejal] UIBYLON

1S9M YHON

1583 yHoN

SPUE|pIA 1se] s
"ap

pue|3u7 o 1se] &

M % change men

M % change women

M % change overall



Reasons for looking for

finance now by gender

Men Women Total
To provide working capital 70.0 70.4 701
To ease cashflow™** 48.2 29.6 44 1
To provide for future growth finance™* 82.6 77.5 81.5
To consolidate previous lending 9.8 7.0 9.2
To pay off existing debts 11.9 11.3 11.7
For investment™* 58.7 64.8 60.0

Reasons for not looking for finance at present

by gender
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Immediate challenges to growth - women'’s responses

in 2008 and 2009

 Jojoas Ul S3INIILIP [BIBUY

Hm__usa Hpaid A

Hm_S%QES SB3SIaN0 WoJj uoryjadwo)
Hm_szmgeoo YN Wwouy uoijiiedwon
HEEQ guiurejuiep

9]eW!|d JIWOU0I30IIB

ol S1oyew
A (euoieussu gunieyua sannaIIQ

Eem 10} doueul} 3uISSa0dY
Ems 13U 8y} 3uipjing

Mmojiyse

Challenges faced

m.._cwv:oaww‘_ %

W2008
W2009



ANN N AN NN NOY
NS™M 1910810 S Mua NN
NNN S5 N=N

Age of entrepreneur by gender
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Educational background by gender
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Postgraduate**
Graduate

18+ vocational

A Level or equivalent

Highest level qualification
obtained

Hmen

M women

M total

No formal qualifications

0 Level/GCSE or equivalent

Ethnicity by gender
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Sector and Gender
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% respondents

The motivations of male and female entrepreneurs
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o

Follow an ideal or dream

Help others follow an ideal or dream*
Pursue a marketing opportunity***
Reinvest from sale of another business
Do something different

Commercialise university research

To have autonomy over my time

To make a difference***

As a replacement income***

To make lots of money***

Motivation for starting the business

The aims of founders whose biggest motivator was to make a difference by gender

Men Women Total

Making a difference was the biggest motivator when | started*** 37.6 62.0 42 6
My primary aim was to:

Create jobs™* 49.2 17.2 39.8

Have a positive environmental impact™ 12.1 3.8 9.7

Have a positive social impact™* 29.4 71.2 41.8

Improve quality of working life** 1.6 - 1.1




w

] 611

g vz +xS[808 1310 ansind 0] paugisay

A 621

>

Q2

n v'e c

3 V'L »xxHUBPUNP3I BPBN c g
. ©

— w .H O O 43

> E 22

o EEE

o v'vE

£ zee apeu} 0] pasea/paso £

5 pR1 xxx9P p /Pas0[] 5

= 6

] I'vb 2

] '8y xxx5S0UISNQ pagiaw Jo pjog £

S L'€Y i

wn o

g 8 ¥ 8 & =

<

M sjuapuodsal ||e %




Locations of markets by gender
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Innovativeness by gender, 2009
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Top up sample

Men Women Total
Mean turnover 2008 £1.51m | £1.46m | £1.51Tm
Mean turnover 2009 £1.30m | £787,000| £1.23m
% Change 14% 46.1% 18.5%
Mean turnover recall sample £1.44m | £929m £1.35m
Mean turnover top-up sample £1.19m | £706m £1.13m
% difference between recall and mean turnover 2008 | -5% -37% -16.3%

Growth experience of male and female growth-
orientated founders, 2009
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Turnover growth since start in bands by gender 2009
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Turnover growth by age of business and 2.5 years old 6-10 years old
gender (high growth in bold)
Men Women | Total Men Women | Total
<100% 13.8 29.3 15.6 7.4 6.1 7.3
101-200 32.2 41.5 33.3 25.8 29.9 26.3
201-300 19.5 7.3 18.0 16.6 13.6 16.3
301-400 8.4 7.3 8.3 16.6 13.6 16.3
401-500 8.1 4.9 7.7 9.4 5.4 8.9
500+ 18.1 9.8 17.1 28.5 &3 29.1
The aims of founders whose biggest motivator was to make a difference by gender
Men Women Total

Average turnover growth since start 1563% 154% 153%
Median jobs now 6 7 6
Median jobs created since start 9 12 9
Expected turnover growth in the next three years (not significant) 239% 200% 234%
Median turnover as % initial investment (proxy return on investment) 180% 180% 180%
Mean turnover per employee now™* £189,000 £113,000 £179,000
% Cost of turnover now 61% 63% 61.5%










Source of external finance by gender

Sources of money invested by the entrepreneur in

their business

c
c £ =
£g8
HE N
'L
€22 «xSIUBIZ 103038 21jqnd 0 JusWIUIBA0S JBYYQ
8V
4
0 +x0WWBYIS dv)UBIENG URO| SULIY ||eWS
C
la
g0 |eyded ainjuan 1o A1nb3
S0 1)
80 Spied Jpal) o
v'0 c
8C¢ (3]
G'Ge yueg £
v'ze ..m e
6°6¢C =
61 +£S101S9AUI 31eALId JaYIQ o ©
L€ © =
rst Spuauy pue Ajiwe 3 £
Lol puauy pue Ajiwe 0 =
o o o o (@]
< o N —
sjuapuodsai o,
C
c £ =
g8
EEE
90
91 +x95eyaind alry Jo ueo
€0
4
e uawalial e Jo Aouepunpal woly Auow 8yl pasq
4
9'€
91 +x05B3}1owal 1o a5egyo|
v
691
z0z +xUBO0| YUBQ |eu0SIad
91 >
¢ 189 IpalIn e =
€6
98 PEOH S &
92l E >
181 19SSe Jayjoue 10 asnoy 4o a|es w £
v © 3
] (S
v $SauIsng Jayjoue Jo a|es o B
(]
9°'0L w >
4] +xSSUIARS J0/pUB JUN0JJR JUBLINY ¢ .S
O O O O O O O o o
0O ™~ © IO < MO N —

sjuapuodsai o,



Reasons given for not being successful in accessing

finance by gender Men Women Total
Lack of collateral 1.4 9.3 111
Not been trading for long enough*** 5.9 - 5.0
Business not viable — too risky 24.6 32.6 25.8
Not eligible for source of finance/didn’t meet criteria 5.9 9.3 6.5
No reason given 10.2 4.7 9.3
Source of finance not interested in product or industry 7.2 14.3 8.3
Recession (no more information given) ** 17.8 4.7 15.8
Source of finance not currently lending 10.6 11.6 10.8
Business turned down finance because terms were bad 8.1 7.0 7.9
Uses of business support and its usefulness (women founders) Advice used | Adviceused | % finding
at Start (%) now (%) advice useful
Family and friends 32.2 26.7 63.7
Mentor 15.7 16.5 814
Another entrepreneur 26.6 22.4 70.6
An entrepreneurial or business support network 14.3 22.4 39.6
Bank 36.9 30.4 48.8
Potential investor 7.4 5.7 68.0
Work colleagues 24.5 38.9 59.3
Business support professional (lawyer, accountant etc) 59.5 67.9 72.6
Family 42.5 888 721
Business Links or government support 30.5 29.0 441
Nobody 4.3 1.4 -













The challenges faced by entrepreneurs
when they start their business and now

Challenges faced at start

Men

Women

Total

Challenges faced now

Men

Women

Total

Cashflow

Building a team

Accessing finance

Accessing international markets

The macroeconomic climate
Profitability

Competition from UK competitors
Competition from overseas competitors
My credit profile

General difficulties in sector













